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317 BIDs



Commercial 2,9%
Industrial 10,1%

Leisure 1,6%
Retail 1,3%

Tourism 2,9%

Other 2,9%

Town Centre
78,2%

Types of BIDs in the UK
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Source: Journal of Place Management, 2008

What is place management?

“a coordinated, area-based, multi-stakeholder 
approach to improve locations, harnessing the skills 
experiences and resources of those in the private, 
public and voluntary sectors”
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Drivers of place management
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Town Centre Management from 1987 -
“development, management and promotion of town 
centres”



c.600 UK Town Centre Partnerships by 2004
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BID Stages

`
Stage 2: 

Feasibility
Stage 1: 
Interest

Stage 3: 
Ballot

Stage 4:  
Delivery

Stage 5: 
Disband

Source : Institute of Place Management, A state-of-the-art-review of UK BIDs



Vitality &  Viability



201 factors influence 
vitality and viability



1. How much influence each factor has on the vitality 
and viability of a centre

2. How much control a location has over the factor
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BID failure

• 54 BIDs failed at 1st ballot (14 subsequently 
successful)

• 14 BIDs failed at first renewal ballot (after 1 term)

• 10 BIDs have failed in mid term

•No BID has yet failed at 2nd or 3rd renewal ballot



Current challenges

Relationship with 
municipalities

Governance
Success changing 

role 
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